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	When the issue of ethics is mentioned, the ideas aspects of right, wrong, fairness and justices are put on a contest. In business, the issue of ethics when mentioned the ideas surrounding commercial industry are put on a trial to assert that they are right, wrong, fair and justice. In the New Belgium Brewery case study, many concepts concerning ethics are put on trial. One of the positive ethic of commitment in first delivering to the customer other than being focused on the profit bit of the company. In addition, the success of the company is attributed to the company’s strong set of core values and beliefs. All which has made the company shine in the society. Finally, New Belgium Brewery (NBB) involvement in industrial business and still be environmentally friendly, the company has been seen to have a developed leading process to minimize environmental footprint from recycling, cutting back on the emission of harmful gases and clean energy sources. Due to the company upholding high profile when it comes to ethical issues success has been witnessed regularly.
	When it comes to the aspect of the environment, New Belgium Brewery has been seen doing its best in its commitment to environmental sustainability. NBB piece of evidence that shows that it is observing and sustaining the clean environment is that the company has to do the recycling of the glass bottles that pollute the environment. NBB goes on by coming up with an idea of enacting a bill known as the bottle bill that would encourage and control recycling of glass bottles as the deposit on purchases that is finally returned to the customer upon return of the glass bottle has been put. This bill is termed by other companies as a way of increasing the tax and rising of the product price. Due to this allegation, competing companies to NBB do not favor this environmental friendly bill. Many companies view this bill of recycling as wastes of time thus are not willing to embrace the environmental ways of sustainability.
	Buying from a company that not only serves the customer right but also conserves the environment is a good take for consumers. NBB is a company with more commitment to sustainability thus is more likely to receive more customers compared to other companies.  Companies such as New Belgium Brewery are few of the companies that show care to the customer by maintaining a clean and pollution free environment when other companies are solely attached to making a profit only.
	The decision of NBB focusing on canned battles other than glass battles is an ethical issue when the environmental concern is pulled out. Use of canned battles in their sale of beer is seen as concentration to making profit other than sustaining the environment. This has led to the reduced trust of the customers. NBB should continue with the commitment to cans and at the same time commitment in the maintenance of the environment. in the future NBB should consider the size, taste and customers presentation of the canned products. By including the customers feeling in the canning of products, it will help in making a decision of whether to use the canned battles or used the glass bottles instead.
	New Belgium Brewery is centered on sustainability rather than making a profit. The NBB has already prospered in their business practices thus becoming the third largest craft brewery in the United States, and also seventh largest craft Brewery Company in the entire industry.  From the knowledge obtained from other sources, implementation of sustainability initiatives is the difficult part in regard to the upfront cost associated with the transition. The best part is that NBB has passed that financial burden and thus the initiative should provide long-term savings for the business.
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